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CAA Theory | Practical Credi
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S.No Subject Code Subject Name (Continuous | Marks Marks_ Total
Assessment Max | Min
) Marks
Assignment)
BCOM-501/M1T Business
1 | Major (Core) Communication 40 60 i i 100 06
DSE-Group-A-
Taxation Income Tax law
BCOM-502/DSE-T and Practice
2
DSE- Group-B Marketing 04
Marketing Management 40 60 i i 100
BCOM-502/DSE-M
DSE- Group-C . .
Finance Ili/llnanmal t
BCOM-502/DSE-F anagemen
International
3 | BCOM-503/ SEC -1 Business
Business Ethics
BCOM-503/ SEC -2 | nd Human
Values
BCOM-503/ SEC -3 Project Planning 40 60 i ) 100 04
BCOM-503/ SEC-4 Indian Economy
Investment
BCOM-503/ SEC-5 Management
4 Field 06
BCOM-504 Project/Internship 100
Grand Total 120 180 - - 400 20
Note:

1.The Student may opt for any one Group from Discipline Specific Elective(DSE).

2.The Student may opt for any one subject from Skill Enhancement Course (SEC).
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Course

Category

Subject

Subject Code

B.Com

Major

Business Communication

BCOM-501/M1T

Total Credit: 6

Max.Marks:100
(Internal:40+External:60)

Course Learning Outcomes:

On successful completion of this course, the students will be able to :

1. To understand and demonstrate the basic concept, Importance, process, and Principles of

Business Communication.

2. To understand and appropriately apply modes of expression, i.e. Descriptive, expositive,

narrative, scientific, and self-expressive, in written, visual, and oral communication.

Obijective

3. To understand and will be able to apply the trade inquiries orders and their executions.

4. To understand banking, insurance, agency and E-correspondence of business.

5. To develop the ability to write a business report and give an presentation.

6. To develop the ability to research and write a documented paper and/or to give an oral

presentation.




Syllabus

Unit Topics No. of
Lectures

| Introduction to Communication-Difference between communication & Business
Communication, history of communication in India,

Business Communication: Objectives, Importance, Process of Business
Communication, Principles of Effective Business Communication,
Communication Ethics. 18
TR 1 IREY-TIR 3R IS YaR & o9 3R, YRd H TaR &1 3fag™
IS TN :- I=4, T, HIAAD TN DT Yfoha,

UTTRITER AT JHINUT & Rigid, TN Afadd |

Il | Trade inquiries orders and their executions credit and status enquiry complaints
and adjustment collection letters sales letters circular letters. Business letter

layout.
TR JHATS, 3G 3R 3% e thige 3R Ul ggare 10

Rrprrd iR T, 9Ug U7, {9t ua, uRus U3 | SUuR uF A33c |

I11 | Banking correspondence, insurance correspondence agency correspondence, E-
correspondence in business. 18

Sfd 4AldIR, CIGICEICI Q@Q' YAIdIX, oddxdld fl_sc UATIR |

IV | Company secretarial correspondence including agenda minutes,

Report Writing: Meaning- Types- Mechanics of Report writing, Content of
Report. business report presentations.

SOt a1 THER- SRy, e afed, 18
RO e o -uaR- NI e &t Fifie!, Rl &1 Il @R Raie

T |

V | Application letters, preparation of resume, interview- meaning, objective and
techniques of various interviews, public speech, essentials of a good speech.
3TAG U7, IRISTET R I, HATDR- 31, [t Qranap Rl & Ie=3 $iR 18
J-1ch, ATaSI-Idh UTUT, Th 3w HTNUT & SffHard ad |

Keywords/Tags: Communication, Business Communication, Trade, Banking, insurance, Report,
E-correspondence.

YAR, adiie FEINU, AUR YIdIs, A1, s, §i, §-0maR, R e, 3ded U= |

Recommended Reference Books:
1.Business Communication For Managers, Payal Mehra, Pearson.
2.Business Communication, Pradhan & Pradhan, Himalya Publications Nagpur
3. Essentials of Business Communication, Manoj Kumar Garg, Kitab Mahal, Agra
4. Essentials of Business Communication, R.Pal , Sultan Chand & Sons.
5. Business Communication, Kaul Asha, PHI Learning.
6. Business Communication, M.K.Sahgal, Excel Books
7. Business Communication , N.Gupta, K. Jain, Sahitya Bhawan Publications

Suggestive digital platforms, web links:
links https://www.eshiksha.mp.gov.in
https://www.studocu.com/in/document/university-of-madras/bcom/business- communication/26134417
https://www.icsi.edu/media/webmodules/CSEET/BUSINESS COMMUNICATION printable.pdf
https://sist.sathyabama.ac.in/sist coursematerial/uploads/SBAA1101.pdf
https://gurukpo.com/Content/BBA/Business Communication.pdf



https://gurukpo.com/Content/BBA/Business%20Communication.pdf

RKDF RKDF UNIVERSITY, BHOPAL

. Bachelor of Commerce
® Fifth Semester
Course |Category Subject Subject Code
B.Com DSE Income tax Law and BCOM-502/DSE-T
Practices

Max.Marks:100
Total Credit: 6 (Internal:40+External:60)

Course Learning Outcomes:
After the successful completion of the course, the students shall be able to:

1. Understand the basic concepts in the law of Income Tax and determine the
Residential status of different persons

2. ldentify the five heads in which income is categorized and compute income under the provisions
various heads.

3. Understand clubbing procedures, aggregate income after set-off and carry forward of losses and

deduction allowed under the income tax act. and further to compute taxable income and tax liability

of individuals

4. Develop the ability to file online return.



Syllabus

Unit

Topics No. of
Lectures

General Introduction of Indian Income Tax Act. 1961: Brief History, Basic 10
Concepts, Income, Agriculture Income, Casual Income, Previous Year.
Assessment Year, Gross Total Income, Total Income, Person, Assesses, Exempted
Income. Residential Status and Tax Liability.

R DR AT 1961 BT YA URE: WA Sfcgm, I SdURUT, 3,
P 31T, ATHHD 3, 7T TY, TR FUR0 oY, Jhd $d 3T, Hd T, A,
FRET R gad 3, (I R vd B i |

Income from Salary. 24
Income from house property.

JaT Y 3|
AH Juli ¥ 33|

Income from Business and Profession. 22
Capital Gains
Income from other Sources.

Set off and Carry forward of Losses, Deduction from Gross total Income, Clubbing 22
of Income, Computation of total Income and tax Liability of an Individual.

g1l Bt i Ud I 3 A S, Yobel St 31 H J B S aTelt belfadr AT b
TEeT, safad o) o 3 Ud DR 1 o) 70|

Assessment Procedure. Tax deduction & Collection Number (TAN). Permanent 12
Account Number (PAN) Tax deduction at Source, (TDS) Advance Payment of
Tax, Income Tax Authorities, Appeal, Revision and Penalties, E-Fileing of return.

B YR & B Y, ST Berdt Td T F&, W TGl G, 3o R IR
PR B, P BT AT YTaH, e eier, sdfie, TAGUR 9 orfds, 8-
TTfelT 3 R |

Keywords/Tags : Income Tax. Basic Concepts, Capital Gains, Set off. Carry forward. Assessment.

TR | FAATE! STYRUMG, GoiiTd @Y, e 3 | 3T FgTd| SHTHe |

Recommended Reference Books:

1. Systematic Approach to income tax, Ahuja Girish and Gupta Ravi Bhart law House, Delhi.

2. Students guide to income tax, Singhania vinod k. and Singhania monica, Taxmann publication pvt Itd,
New Delhi.

Suggestive digital platforms, web links:

1.https://www.gacrkl.ac.in/studymaterial/gacr-ug-com-c6.pdf
2.https://www.icsi.edu/media/website/Tax Law and Practice Final PDF
3.https://sist.sathyabama.ac.in/sist coursematerial/uploads/SBAX1022.pdf

4. https://dor.gov.in/sites/default/files/TT%20Act%20%28English%29 0.pdf
5 . https://www.eshiksha.mp.gov.in




Cma RKDF UNIVERSITY, BHOPAL

Ll
e Bachelor of Commerce
® Fifth Semester
Course | Category Subject Subject Code
B.Com DSE Marketing Management BCOM-502/DSE-M
. Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:

On successful completion of this course, the student will be able to:
1.To understand the role of marketing within society and within an economic system.

2.To learn the vital role of marketing within a firm and the necessary relationships between
marketing and the other functional areas of business.

3.To consider the various decision areas within marketing and the tools and methods used by
marketing managers for making decisions.

4.To learn key marketing principles and terminology. Because this is a survey course, there is an
emphasis on basic terminology and concepts.

5. To appreciate how a marketing perspective is important in your own personal and professional

development.



Syllabus

Unit

Topics

No. of
Lectures

Introduction:

Market and Marketing- Definition; Nature, scope and Importance of marketing,
Evolution of marketing concepts, A Vedic perspective of Marketing, Marketing
Environment, recent trends in Marketing in India. Holistic Marketing Orientation &
Customer Value

=T

T T FAqore- i, oo & s, F1e i gy, oo sEgmostt
7 faeme, Ao &7 e afes atres, o axteeor, area ® Ao | grier
AT THY Ao st vd ared 97

18

Product Management-Types of Consumer and Industrial Product related decisions,
Product line , Product Mix, Product life cycle and New Product development ,
Branding labelling and Packaging Decisions. New Product Strategies, Concept of
Marketing-Mix, Market segmentation-concept, Importance and bases, Consumer
Behaviour- An Overview: Consumer buying process; Factors influencing consumer
buying decisions.

ITITE THLIA-ITHITHT S AT ITATT o6 TR, IeqTR "da el i, Iaare are,
Iare THsT, IeqTE Staw =9 3 AU Icare ST, e T a o $iY eRfonT Hur)
T2 TS LT AT, fEraore-frsror Y sraemor, aTse fAraTs=-s= T, AEd 37
AT, STHATTHT HAGTL- Ueh TAATRA: STHIHT G TIHAT, STHIHT o6 /7 / @S
Tt &1 wTfad e aTel FF

18

Pricing — Price, Importance of Price, Objectives of Pricing, Factors affecting pricing
decisions, Approaches of pricing, various pricing methods; Pricing policies and
strategies, price sensitivity; Ethical issues concerning products and pricing decisions.

T e - go7, 977 %1 9gcd, 97 et & 3ze, g e [ &1
TATTAT ol AT T, Jo Eior & groawior, Bt go e e, o
reror Tt sfiw Toritaat, oo gaefiear; Seamar s gog i Aot &
Haterd Afa® 92

18

Sales Promotion —Nature and importance of promotion , Promotion tools;
advertising, personal selling, public relation, promotion mix, Factors affecting
promotion mix decisions, The Marketing Communication, Integrated marketing,
communications process Advertising- Definition, Features, Importance, Functions of
Advertising, Channels of Distribution.

TRt Haei|-T=T il T Sl Hged, TATE STH; [AATaH, SR [asht, STeede,
T TR, 9=t RrAo7 (Ot &l TATEd i aTel e, (oo =1, Wehidhd
Ao, =T hehaT BETa- 9T, fFrerwary, g, s & w7, 99 Bar
Eall

18

Trends in Marketing- Consumer protection and consumerism. Recent concepts: Green
Marketing , Viral Marketing, Customer Relationship Management (CRM), Digital
marketing global markets cause relating marketing ; Social Marketing; Other
emerging trends.

[EELCE:] slc;lr?MT STHATTHT HLEAT 3T ITAHATE| ET El?rsioiwwll': P AT,

FTALA HTeh{eT, TTET ¥ Tay gaea (Hremruy), i grfar sty amme #wrm
T LI ATh{edT; ATHTIST ST 00T, A9 | v 39T Tl

18

Keywords/Tags : Market, Marketing, Product, Pricing, Sales Promotion, Trends in Marketing

e, Ao, Seare, geor e, fasht @adq, fouoe § =39




Recommended Reference Books:

1. Marketing Management: Asian Perspective, Kotler, Philip; Keller, Lane; Koshy, and Jha, Pearson
Education. New Delhi

2. Marketing Management, Bose, B.S., Himalaya Publishing House Pvt.Ltd.Nagpur

3. Marketing Management, Saxena, Rajan, Tata McGraw Hill New Delhi.

4. Marketing Management, Pillai R.S.N. & Bagavathi, chand & Company Ltd New Delhi

Suggestive digital platforms, web links:
1.https://ipsedu.in/downloads/MBABooks/principles-of-marketing-philip-kotler.pdf Publications Agra
2. http://lwww.ddegjust.ac.in/studymaterial/pgdapr/pgdapr-105.pdf

3. https://www.slideshare.net/ali.jibran/principles-of-marketingl

4. https://www.researchgate.net/publication/311810037 Principles of Marketing
5.https://www.eshiksha.mp.gov.in



RKDF UNIVERSITY, BHOPAL

RKDF
e Bachelor of Commerce
® Fifth Semester
Course | Category Subject Subject Code
B.Com| DSE BCOM-502/DSE-F

Financial Management

Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:

On successful completion of this course, the student will be able to:
1.The course aims at developing the knowledge of business finance and financial management decision.
2. After Completion of this course the student would be able to explain the financial concepts used in
making financial management decision
3. Use effective communication skills to promote respect and relationship for financial deals
4. Utilize information by applying a variety of business and industry software and hardware to major
financial function

5. Demonstrate a basic understanding of financial management



Syllabus

Unit

Topics

No. of
Lectures

Financial Management: Concepts, scope, function and importance financial goal, profit
vs. Wealth maximization, financial functions-Investment, financing and dividend
decision, financial planning

foita Uey- S/ayRUN, &4, SR Ud Hed faviid a&d, Ay §H19 Jegan
Sifererataur, o<t Hrd-fafam, fadia g et ok, foxda e |

18

Capital structure: meaning and determinants, operating and financial Leverage, Their
measured, Effect on profit, analyzing alternate, financial plans, Operating financial and
combined leverage.

Yoft T - 31 vd FeRe a@, ufvared 9 faxiia Sies, 39! A1, 9y IR UHTE, dbicis
faita Arersf 1 fazayur, gRare fowiiy vd 9ged Idias |

18

Decisions on Investment Proposals: Nature of investment decisions, investment

evaluation criteria, payback period, net present value, internal rate of return,

profitability index, NPV and IRR comparison

Tt uamal W o - fafa fofal & vefa, faf e geaied ameus, U9 tiRas,

%gaﬁﬂqm, SRS TR &R, AU T (e, Y& IdqH I 9 SHide T &
SR

18

Cost of capital: significance of cost, cost of capital, Calculation cost of debt, Preference
shares, equity capital, retained earnings, Weighted Average. cost of capital. Dividend
Policies, forms of dividends, stability in dividends, determinants of dividends, issues in
dividend Policies, Waltor's Model. Gordan's Model. MM Hypothesis

Yoft &1 AT - Uolt &1 AT &1 HEed, B ANT 1 0T, GaibR ST, JHdT Yoft, Ufd 8o,
IR 3T USht Bt ANTd, Q=T e, ww%w TR B RATIT T TR
YRS d@, Ay Hfcar i § areex digd, e Algd, TH.UH. UR$eaHT|

18

Management of working capital: Nature, types and importance of working capital.
Operating cycle and factors, determining working capital requirement, Management of
working capital, Management of Cash Management of receivables, Management of
Inventory

SRR Uit BT Uaey- HRIRNA Yoit &1 Upid, YR T4 Hed, URDIAH I d SRR Yol B
ATIGHATH B YHTAT HRA aTel Ied, HIIRMA YSht b1 Ualel, Ab s BT U, U] HT e,
IhY DT UYdY |

18

Keywords/Tags :

Working capital.
farita ueied, Gl a1, Faw, el &t drTd

Financial Management, Capital structure, Investment proposals, Cost of capital,

Recommended Reference Books:
1. Financial Management Principles and Practice, Reddy, G.S, Himalya Publication's Nagpur

2. Financial Management , Khan M.Y & Jain P.K., McGraw Hill New Delhi

3. Financial Management, Pandey 1.M., ikas Publishing house, New Delhi

4. Financial Management, Theory and Practice, Prasanna Chandra, McGraw Hill New Delhi
5. Fundamentals of Financial Management, Eugene F. Brigham/Joel F. Houston, Cengage India Private

Limited

6. Financial Management, Dr. S.P. Gupta, Sahitya Bhawan Publications
7. fo<ita ey, a 9F I, AIfed HaT SFRT
8. oy Ueiy, 4R, Rt IHVIE TS 99 Hima
9. forftar uay, o9 wd S, fowft Iy srpredt Hiara

Suggestive digital platforms, web links:
https://www.eshiksha.mp.gov.in

https://www.iare.ac.in/sites/default/files/lecture notes/IARE FM Lecture%20 Notes 2-converted.pdf

https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Financial Management.pdf

http://sdeuoc.ac.in/sites/default/files/sde videos/Study material financial mgmnt.pdf

https://www.icsi.edu/media/webmodules/Financial%20and%20Strategic%20Management.



https://www.eshiksha.mp.gov.in/
https://www.iare.ac.in/sites/default/files/lecture
https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Financial
http://sdeuoc.ac.in/sites/default/files/sde_videos/Study_material
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RKDF UNIVERSITY, BHOPAL

Bachelor of Commerce
Fifth Semester

Course

Category

Subject

Subject Code

B.Com

SEC

International Business

BCOM-503/ SEC -1

Total Credit: 4

Max.Marks:100
(Internal:40+External:60)

Course Learning Outcomes:

1.To Understand the most widely used international business terms and concepts.

2. To identify the role and impact of political, economical, social and cultural variables in international

business.

3.To Analyze international business from a multi- centric perspective, avoiding ethnocentrism.

4.Understand the process of globalization, its impact on the evolution and growth of international

business.
5.Understand the significance of different forms of regional economic integration and to appreciate the role

played by various international economies organizations such as the WTO, UNCTAD, IMF and World

Bank.

6. Familiarize students with the international financial environment , and get them acquainted with the basic

features of the foreign exchange market- its characteristics and determinants.




Syllabus

Unit

Topics

No. of
Lectures

Introduction to International Business : Concept, need and Importance of
International Business . Globalization and It’s importance in world economy
International business vs. domestic business, Complexities of International
Business. Modes of entry into international business. International Business
Environment: National and foreign environments and their components economic,
cultural, political and legal environments.

i AR BT R - TURT, ATl Ud Ao | dihr Td SH
fasy 1 srfcawyl # Hew@ | SIARAPTY SHaH SHIH X U | SIS gad
B SfeAdIt | SIRRTPTT YIHY | Y= & b | SIRRIPI SHaHd Udiarvl, AP
3R A=t araraRur iR 3% ew, e Tipfdd, Iefdd 3R ST araravul|

18

Theories of International Trade- Absolute advantage theory, Comparative
advantage theory, Factor proportion theory and Leontief paradox, Product life
cycle theory, National competitive advantage theory. Tariff and Non- Tariff
Barriers. Balance of payment account and its components.
SARRTPIT AR & Regriel- FROer ey Rigid, Jerirered o Rigid, dReb sigurd
Rrgid ofR ferdiFew fRleTH, Iae Sita 9w Rigid, AP wfoeauies am
Rria | TRIe® 3R TR U[eh 14T | YT e TNl 3R 39D b |

18

International Financial Environment: Forign exchange market , spot market, spot
rate quotations, bid-ask spreads, trading in spot markets, cross exchange rates,
forward markets, forward rate, long and short forward positions, forwards
premium and discount. Arbitrage, Hedging and speculation. Types of exchange
rate systems — fixed and floating, soft peg, crawling peg, free float, managed flot.
Foreign exchange risk and exposure.

Exchange rate Determinations : Types of Exchange rates, factors affecting
exchange rate. Relative inflation rates, interest rates, relative interest rates, relative
income levels, government controls and expectations.

3P TS, Wi Hldhe H AR, 1Y TaITSl ¢, IGT SI6IR, IIGT &%, 1Y T
3fHTE argal fufa, araer Tt iR 98T SRdle, iR 3R WageeH |
fafra o vl & UeR- WIS TE 9, Wit U, B3 U, Wl Tile, Hss Tl |
fac=h fafrwg ifem ud Toder | fafma i &1 iR -fafmg &*f & ToR,
fafm &3 D1 YUIfdd B4 91 HRSD, ATUE GERiTd &R, Tl &, ITUE TS o,
108 3T TR, DRI (A0 Td UE|

18

Foreign Trade Promotion measures and Organization in India: Special
economic zone (SEZs) and export oriented units(with 100% export oriented units)
Forign investmentin indian perspective. Financing of foreign trade and payment
terms- sources of trade finance (Banks, factoring, forfeiting Banker’s Acce[tance
and Corporate Guarantee) and forms of payment (Cash in advance, letter of Credit,
Documentary Collection, Open Account).

YRd # fad=lt saruR- Yaeh Iumg ok e, vy snfdfe &= ok fafa 3=
gp13i (100 Ufcrerd Fafd 3@ serdl Afgd) | fac=h fafanT- smuron, yoR wd

18




THTE, YR gia=r | fae=h fafam

faceh R & 31 yeeH Td YT @ 1d -SRI & WreE(ed, T,
BRI dHY WiHpfd 3R HRARE MR R YIdH & i (PHF Aws,
TG U4, S 99, o W)

V Regional Economic Integration: Forms of regional integration: Integration
efforts amongst countries in Europe, North America and Asia. EU, NAFTA,
SAARC and ASEAN. International Economic Organisations: WTO, UNCTAD, 18
World Bank and IMF.

&g fie THIHRUI- &1 THIaRUl & U ¥ JRIY, I ST 3R TR &
SR & &9 U0 & YA | RIS g, AT, AT SR STREM |
STRRITIT M1 V13- fay IR W16, siders, [y 9% SR siagha g1 1y

Keywords/Tags : International Business, Theories, Financial Environment, Trade Promotion
Economic Integartion.

Recommended Reference Books:

. International Business, Bennett Roger, Pearson New Delhi

. International Business, Charles, W L Hill, Jain, Tata Mc Graw Hill New Delhi
. International Business, Sinha V.C. , SBPD Agra

. International Business, Gupta C.B , S. Chand Publishing Delhi

. International Business, Bhalla V.K., S. Chand Publishing Delhi

. International Business, Rao P. Subba, Himalaya publishing House New Delhi
. International Business, Jaiswal Bimal, Himalaya publishing House New Delhi

~N o Ok W DN

Suggestive digital platforms, web links:

https://ebooks.lpude.in/commerce/mcom/term 3/DCOM501 INTERNATIONAL BUSINESS.pdf
https://www.sscasc.in/wp-content/uploads/downloads/MCOM/International-Business.pdf
https://ncert.nic.in/textbook/pdf/kebs111.pdf
https://qurukpo.com/wp-content/uploads/International Business.pdf
https://www.eshiksha.mp.gov.in

http://sdeuoc.ac.in/sites/default/files/sde videos/International%20Business 0.pdf
https://www.academia.edu/25641361/International Business and Management



https://ebooks.lpude.in/commerce/mcom/term
https://www.sscasc.in/wp-content/uploads/downloads/MCOM/International-Business.pdf
https://ncert.nic.in/textbook/pdf/kebs111.pdf
https://gurukpo.com/wp-content/uploads/International
https://www.eshiksha.mp.gov.in/
http://sdeuoc.ac.in/sites/default/files/sde
https://www.academia.edu/25641361/International
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Fifth Semester

Course | Category Subject Subject Code
B.Com SEC Business Ethics And Human Values BCOM-503/ SEC -2
Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:
After the completion of the course, the students shall be able:-

1. To define, explain and illustrate the theoretical foundations of business ethics

2. To Gain skills and techniques related to the successful! implementation of business ethics into praxis

3. To Recognize and resolve ethical issues in business

4. To Reflect and critically examine their own values and importance of the ethical dimension in business

5. To understand sources of organizational ethical culture and deviant behavior.
6. To develop ethical leadership skills. 6. To Learn about morals, values & work ethics
7. To Learn to respect others and develop civic virtue

8. To learn the values and implement in their careers



Syllabus

Unit

Topics

No. of
Lectures

Introduction -Business Ethics: Meaning, Importance: Business Ethics- An Indian
Perspective Sustainability A Goal for Business Ethics: Approaches and Practices
of Business Ethics, Ethical Decision Making and Decision Making Process,
Relevance of Ethics and Values in Business, Codes of Ethics. Ethical Behavior of
Manager. Ethical theories: Normative and descriptive ethical theories

FaRIS sl 3 He@: YR uRiled § rawie Afdearl aad o
RO TIIRIE TermR | ik Td 31, Afadmdrgl gauiie Fufg | JeeR
fgdT | aur B Afddmdr td gl & Srdedr| AR a8 UeUd! &1 FeraRt

18

Business Ethics Management-

Management process and ethics, Ethos of Vedanta in management, Hierarchism as
an organizational value, Business Ethics & Cultural Ethos, roie of various agencies
in ensuring ethics in corporation; Setting standards of ethical Behaviour;
Managing stakeholder relations; Assessing ethical performance

YR w1 e -Uee= Ufhan 3R Afdear, UeeH 8 daid &1 dieeR, T6
HTATAS Hed & ©U H USIIhH, TS Afadhdl 3R JRGBfad aierard
# Afawmdr gRfEa wA # fafie TRl & e Afdes agR & dHe! o

R FAUR® et &1 FeeTd Afdd USRH BT fTha |

18

Human Values & Business - Meaning of Human Values, Formation of Values.
Socialization, Types of Values

Societal Values, Aesthetic Values. Organizational Values, Spiritual Values; Value
Crisis in Management, concept of knowledge management and wisdom
management, wisdom-based management . Concept of Karma and its kinds:
Karma Yoga, Nishkam Karma, and Sakam Karma

AT Yo 3R I/ -A-d Gedi &1 315 Gl &1 HHf0: JArSiehod Jodi &
UHR: QIS T, Al Jod, TS I, STenfard Jood Ueyq | 3o 59
I TaieH 3R I aeH, I SR TeeH ST SAURUT | HH B STUROT 3R
IIF UBR: HH a1, fssTd oH, 3R g HH

18

Moral Issues in Business-

Implications of moral issues in different functional areas of business (finance. HR.
and marketing) Whistle blowing, Marketing truth and advertising : Manipulation
and coercion, Trade secrets, Insider trading. Equal employment opportunity,
Affirmative action, Consumerism Environmental protection

AR # Afad Ge;-Iaurd & A sriiers &al (9w, Ara dured, SR fauom) 7 Afas
TEl & UHTT | MUY fAuuH =rs 3R fagm: 8% 3R SeRew!, STIR Y8 3feze!
FATIRY A AR AR, IBRIED HRATS, SYHFIAIGT GATaRUT TRET

18

Corporate Social Responsibility (CSR)-

Concept of CSR. Corporate Philanthropy. Strategic Planning and Corporate Social
Responsibility, Relationship of CSR with Corporate Sustainability ; CSR and
Business Ethics, CSR and Corporate Governance; CSR provisions under the
Companies Act 2013; CSR Committee; CSR Models, codes and adherence to
Standards. Scope, Principles and certification of social Responsibility

18




THT BT TP SARGIIE-

IS ITREIE ;HTYRUN, JHISS ey, TRUEG TSI, AhIUBR AT B
FARARAT & 1Y THIST HeTul, JHHTRIP ITREIRIE Ud SRR,

RS ITREIRIT Ud G GareH, B! AfAfaH 2013 & IrHTSG ITREIIG Jadt
UGy 9Hfa, Aied, Gfedl Ud ATUCUS! &1 ute | ITHINSe IReldd & &3, Rigid td
rsivicert

Keywords/Tags : Business Ethies, Management, Human Values, Moral Issues, CSR.

AT, SR Afdedr YseH, A Jed, THTioie STReiia

Recommended Reference Books:

1. Business Ethics, DeGeorge,Pearson

2. Business Ethics, Aswathappa & Rani, Himalaya Publications Nagpur

3. Business Ethicsand Values, Senthil & Senthil, Himalaya Publications Nagpur
4. Business Ethics, Roy CK, Vikas Publishing House pvt. Itd

5. Business Ethics and Human Values, S.G. Hundekar, Excel Books

6. Professional Ethics and Human Values, Govindarajan M, PHI

7. M.P.Hindi Granth Academy books

Suggestive digital platforms, web links:

1. https://www.academia.edu/8844628/Professional Ethics and Human Values Notes

2. https://www.distanceeducationju.in/pdf/BCom%20Sem%2011%20BCG%20202.pdf
3. https://ccsuniversity.ac.in/bridge-library/pdf/MCA-I-Human-values-and-Ethics.pdf

4. https://backup.pondiuni.edu.in/storage/dde/dde ug pg books/Business%20ethics.pdf

5. https://www.eshiksha.mp.gov.in
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https://ccsuniversity.ac.in/bridge-library/pdf/MCA-I-Human-values-and-Ethics.pdf
https://backup.pondiuni.edu.in/storage/dde/dde
https://www.eshiksha.mp.gov.in/
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Project Planning

B.Com SEC BCOM-503/ SEC -3
Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:
On successful completion of this course, the students will the able to:
e To describe a project life cycle, and can skillfully map each stage in the cycle
e Students will identify the resources needed for each stage, including involved stakeholders, tools
and supplementary materials
e Students will describe the time needed to successfully complete a project.
e Students will be able to provide internal stakeholders with information regarding project costs

e Students will be able to develop a project scope.



Syllabus

Unit

Topics

No. of
Lectures

Historical background of Project Planning, aspect of Project Planning, Meaning, Nature and
Type of Project Planning Project Identification and selection-Introduction, Project
Identification process, Pre-Feasibility study. Project Break Even Point, Role and responsibility
of project manager

GRS e &1 SfagTRie geyH, uikasHT diomr- 3 Uefd td 39 UaR,
ORATSHT Tgar 3R 39! Ufehan, ol sATagTiar sreadH, uRae1 a4 fawse fog
RIS YeH® &1 YHPT|

18

PERT and CPM- Introduction, Development of Project Network, Time estimation,
Determination of critical path, PERT model, Measures of Variability, CPM model, Network
costing system, Project duality management.

U< HHiuA- uRed, Tioiae Hede &1 [ae, T8 A, Tg@yu vy
o1 FAyRRor, PERT AT uRad-tem & AT, CPM WWWW GRS 107
PERT

18

Project management information system-Introduction, Process, Scope. Planning of PMIS,
Design of PIMS, Project Risk management -Introduction, Risk Management. Role of Risk
Management in overall project management, Steps in Risk Management, Risk ldentification,
Risk Analysis, and Reducing Risks.

GRS Yee a1 Jomet- 3, ufosan, &7, tieassuy & dier, tlegesed o
f&airg=, ufkaierr Sifew uded ufvem, SiRaw geie 90y gRarsHT et § SiRkay vee=
1 YIFT, SIRGH Feit & B, SIRIH Ug=H, SIReH faRelour Td SiRaH &H ST

18

Project Performance Measurement and Evaluation-Introduction, performance, Measurement,
Productivity, Project performance evaluation, Benefits and Challenges of Performance
measurements and evaluation. Controlling the Projects. Project close out, Termination and
follow up

RS UGRH, AU SR Gedid-- URad, TeRH A, SdTgdhdl URaSHT Ue=i
e+, UG AT 3R i &b arH 3R AT, gRasHrel o) Ffid s doiee

18

Project Management Software- Introduction, Advantages of using of Project Management
Software, common features availability in most of the project management software
[llustration.

GIRIISHT UeeH Wt deR- GRed, TRISHT SR &1 G H1 & A1y, Medir
RIS UeeH GitedtR § IUdsy 9= f[aRINdTd 3ereRur afgd

18

Keywords/Tags :

TS FreET, dreerdr, @R, S iew, YE9|, Afeddy, AO9 # qedarhd

Project Planning, PERT, CPM, Risk, Performance, Software Measurement and evaluation

Recommended Reference Books:

1. Project Management, Desai Basant, Himalaya Publishing Nagpur

2. Project Management, Sharma K.R., National Pub, House New Delhi

3. Project Management ,Goel G.B., Deep Deep Pub New Delhi

4. Project Management, Bhavloh and Patel, Vikas Publication HouseNew Delhi

Suggestive digital platforms, web links:

1. https:/hpuniv.ac.in/hpuniv/upload/uploadfiles/files/MC-43.pdf

2. https://dde.svu.ssdu.in/study-material/SLM/MCOM%20 %20101Project%20Management.pdf
3. http//ebooks.lpude.in/management/mba/term 3/DMGT521 PROJECT MANAGEMENT.pdf

4. https://www.manage.gov.in/stufumaterial/DAM

5. https://www.eshiksha.mp.gov.in/
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B.Com | SEC Indian Economy BCOM-503/ SEC-4

Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:
On successful completion of this course, the students will be able:

1. To Develop ideas of the basic characteristics of Indian economy, its potential on natural resources

2. To Understand the importance, causes and impact of population growth and its distribution, translate and
relate them with economic development.

3. To Grasp the importance of planning undertaken by the government of India.

4. To Grasp the importance of planning undertaken by the government of India, have knowledge on the

various objectives, failures and achievements.

5. To understand the basic sources of revenue, how the state government finance its programmes and
projects.

6. To help the students in analyzing the present status of the Indian Economy.

7. To rendering the process of integration of the Indian Economy with other economics of the world.



Syllabus

Unit

Topics

No. of
Lectures

Overview of Indian Economy

Indian Economy; features and problems, Changing dimensions of Indian Business
Environment; Role of Public & Private sector, Problems in public sector,
Globalization, Privatization and Liberalization and its impact on Indian Economy.
Recent trends in Indian Economy; Dis-Investment.

HRAH faaTIT BT aeid

YR rferawy: faRdn Sk TR YR HRITR! AIEId & dadd S

Hﬁ’aﬁaﬁaﬁ?ﬁvrﬂ%aa%@m Ao &5 H T defievur, FsfianRor 3R

JERIBHRUN 3R HRATT ITaRIT IR 3BT YU | R SaRyT & 8T & Sgi;
- fafawr |

18

Demography and Indian Economy -

Concept of over, under and optimum population, Trends in population growth,
Demographic aspects of population; Literacy, Gender and Quality of manpower,
optimum population; Need & efforts, Sustainable Development. Human
Development index. Problems of Growth; Unemployment, Poverty, Regional
Imbalance, Social Injustice, Inflation, Parallel Economy, Industrial Sickness,
Infrastructure.

SANIRST®! Td URAT SrfoaawyT-

31feI, < U SR ATH SIS B AGYRUM, TS i 3 gf (=3, W&"f
AR, TI&RdT, ARIH FIUTSH, 91 1 TJ0ra, 3G SHERe, Fad [ahm

P} SaTgHdT T3 WO, TG T Gaewie, T 3 g, SRR, e, &

ST, THI ST, TR SR, Seifiies Sl STYRY I

18

Agriculture Sector-

Agriculture,- feature & importance, Problems relating to agriculture in india.
Government policies and initiatives. Agriculture Finance & Schemes, Agriculture
Marketing, Regulated & Unregulated Warehousing, FCI, MSP, Agro based Industries &
Export.

Py ga1-
HY;- fIRar 3R 75, URd H $Y I Feifid Ty | WeR St Aot 3R ugad | HiY o
|

18

Industry Sector-

Industrial Scenario in India, Problems of Industrial Development, Government
polices, Industrial finance, MSME, START UP, Make in India Technological
Development of Indran Industry, Recent Trends on Industry, Role of FDI

I 8-

HRd H 3ienfiie uRewy, 3N fabT &t THwany, TRBRT e,
3MENfe faw, THUTHs, wIE gut, A 39 Sf3a1, YR e &1 dab-id!
T, 3T & GIIeRT 51, Thalas &t YiHa,

18

Recent Tends in Indian Economy-

Recent changes & their impact on Economy (GDP) regarding, Income, Saving &
Investment, Balance of Payments, Price regulation, GST, Devaluation, Natural
calamities, Pandemic International Environment

18




YR awyT $t adH= ugfa (F=51).
gyt o 94 uRad= iR 3961 YT (GDP) 3119, 9d T4 fafainT, Yird

ﬂga:rugq%ﬁum g Td JaT B, F0U BT SHIHI, W&mﬁmﬁ

Keywords/Tags: Indian Economy, Agriculture, Industry, Recent Tends

YRS sferaw], SR, B, Seh, adaH ugh

Recommended Reference Books:

Indian Economy, Misra & Puri, Himalaya publications Nagpur

The Indian Economy , Prakash, Pearson

Indian Economy , Mamoriya and Mishra, Sahitya bhavan Agra

Indian Economy, Prof. S.K. Gupta/Dr.D.D.Chaturvedi, Kitab Mahal Agra

Indian Economy, Tiwari R.S., Quality Publication New Delhi

A A S o o

M.P. Hindi Granth Academy Books

Suggestive digital platforms, web links:
1. https/sist sathyabama.ac.in/sist_coursematerial/uploads/SBAA1203.pdf
2. https://commercestudyguide.com/indian-economy-notes/ .

3. https://importantindia.com/24527/features-of-indian-economy-20-points

4. bup://sdeuos.ac.in/sites/default/files/sde videos/SLM-19358-Eco-
5. Indian%20Economic%20Development.pdf
6. https://www.eshiksha.mp.gov.in
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Total Credit: 4

Max.Marks:100
(Internal:40+External:60)

Course Learning Outcomes:
On successful completion of this course, the students will be able:

1. Understand the characteristics of different financial assets such as money market instruments, bonds,

and stocks, and how to buy and sell these assets in financial markets.

2. Understand the benefit of diversification of holding a portfolio of assets, and the importance played by

the market portfolio.

3. To know how to apply different valuation models to evaluate fixed income securities, stocks, and how

to use different derivative securities to manage their investment risks.

4. Students will be able to develop investment policy statements for institutional and individual investors.

5. Students will be able to understand and apply ethical standards in the investment profession.




Syllabus

Unit

Topics

No. of
Lectures

Investment-meaning- definition-objectives factors affecting investment- Types of
Investors-investment process-investment Vs gambling- investment Vs speculation-
investment avenues -elements of risk. Changing investment pattern in India.

fafamT- o —ufyumar-3eRE- fafa & yvifad & ard HR® -FHAD! & THR -
AT o IRG - SIRGH & e | YR H fafavT &1 gqaar ey

15

Capital market - Meaning-structure-Functions - Money market VS Capital market-
capital market instruments shares debentures - bonds - stock exchanges-role-
functions stock exchanges in India-BSE-NSE-OTCEI- trading mechanism online
trading-types of investors-types of speculators

Goll SoR- 372 TREFT- ST -g&1 §6R §9H Yolt S9R- Yol §6IR & 3UHR0l — [R- fEdwR-
- TS ¢S -UHR AP B! -Geaml &b TR

20

Derivatives-meaning-features classifications financial derivatives- forwards-futures
options-swaps - Indian derivative markets - structure - trading regulatory frame work

g 3 - faRwae- rfferur- foxita SRafed- 3mi- arrer fawed- ¥y -

YR Fdd JOR- SET- AR Famde giel

20

Regulation of capital market in India - SEBI constitution -powers- functions-
roles- investor protection

YR H Yolt SToIR &1 fafae - 3a —wfaem- it - -yftierd- Fdws
AR

15

Portfolio management - meaning importance- phases security analysis-
fundamental analysis- EIC frame work - technical analysis-Dow Theory - Elliot
Wave Theory

QEmIferR Taie -312f 8- TRUI- JRe fazawur- Micre fazayor -gamst
ST - ddb-id] [Tyl -8T3 WR1- 3ferde 9d &Ry

20

Keywords/Tags: Investment, Capital market, Capital market, Derivatives, SEBI, Portfolio management

faf~rah, yell SeiR, ogaud, widwifemt




Recommended Reference Books:

1.Investment analysis and portfolio management, Prasanna Chandra, McGraw Hill Education
2.Investment Management , Singh, Preeti, Himalya Publication’s Nagpur

3. Investment Management, Sumi KV, Abhijeet Publications

4. Investment Management, Vandana Dangi, VK Global Publications Pvt Ltd

5. Investment Management, V.K.Bhalla, S Chand & Company

6. M.P. Hindi Granth Academy Books

7. fafarT ey, <51, fgT1., SBPD Publishing House

Suggestive digital platforms, web links:

https://kanchiuniv.ac.in/coursematerials/IM%20UNIT-%201%20(2).pdf
https://www.distanceeducationju.in/pdf/M.Com%?20311pdf.pdf

https://www.himpub.com/documents/Chapter 1893.pdf
http://sdeuoc.ac.in/sites/default/files/sde_videos/MCME3F01%20%28190614%29.pd
https://www.iare.ac.in/sites/default/files/lecture_notes/IARE SAPM Lecture Notes.pdf

https://www.eshiksha.mp.gov.in
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B.Com- Field Projects / Field Projects / BCOM-504
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Total Credit: 6

Max.Marks:100




