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Course Category Subject Subject Code
B.Com- Major . o BCOM-501/M1T
Business Communication
Computer
Max.Marks:100
Total Credit: 6 (Internal:40+External:60)

Course Learning Outcomes:
On successful completion of this course, the students will be able to :
1. To understand and demonstrate the basic concept, Importance, process, and Principles of Business

Communication.

2. To understand and appropriately apply modes of expression, i.e. Descriptive, expositive, narrative,
scientific, and self-expressive, in written, visual, and oral communication.

3. To understand and will be able to apply the trade inquiries orders and their executions.

4. To understand banking, insurance, agency and E-correspondence of business.

5. To develop the ability to write a business report and give an presentation.

6: To develop the ability to research and write a documented paper and/or to give an oral presentation.



Syllabus

Unit

Topics

No. of
Lectures

Introduction to Communication-Difference between communication & Business
Communication, history of communication in India,

Business Communication: Objectives, Importance, Process of Business
Communication, Principles of Effective Business Communication,
Communication Ethics.

TR BT URTI-TJIR 3R ATHIRIS TIR P o9 3R, HRd H TR o1 3faegr™
AHID IV ;- Ie=Y, 7, STaTISD GHRIN0T &I Ufchar,
YHTIRITC T RNl & Rigid, THivor Afder |

18

Trade inquiries orders and their executions credit and status enquiry complaints
and adjustment collection letters sales letters circular letters. Business letter
layout.

TR AT, 3G 3R 3% HTe thige 3R Ul ggare
RrepTad 3R JHISH, T8 U7, foeh! U, uRuz U5 | 1uR U deae|

18

Banking correspondence, insurance correspondence agency correspondence, E-
correspondence in business.
ST THER, §9 AR TR R, Fa9d § 3-FER|

18

Company secretarial correspondence including agenda minutes,

Report Writing: Meaning- Types- Mechanics of Report writing, Content of
Report. business report presentations.

SOt Aldig THER- SR, e afed,

RO oe: o -uaR- NI e &t Fifie!, Rl &1 ameft| @mR Raie

TRdfaa|

18

Application letters, preparation of resume, interview- meaning, objective and
techniques of various interviews, public speech, essentials of a good speech.
3{Tde U3, SRASTeT daR &A1, TeTahR- 31, fafd Tremep Rl & Iy 3R
J-1ch, ATaSI-1dh UTUT, Th 3w HTNUT & SffHard I |

18

Keywords/Tags: Communication, Business Communication, Trade, Banking, insurance, Report, E-
correspondence.

TR, aYTS RN, IR YIdrs, 31, ST, i, 3-TmaR, R a%F, sded ud|

Recommended Reference Books:

1.Business Communication For Managers, Payal Mehra, Pearson.

2.Business Communication, Pradhan & Pradhan, Himalya Publications Nagpur

3. Essentials of Business Communication, Manoj Kumar Garg, Kitab Mahal, Agra
4. Essentials of Business Communication, R.Pal , Sultan Chand & Sons.

5. Business Communication, Kaul Asha, PHI Learning.

6. Business Communication, M.K.Sahgal, Excel Books

7. Business Communication , N.Gupta, K. Jain, Sahitya Bhawan Publications

Suggestive digital platforms, web links:

links https://www.eshiksha.mp.gov.in

https://www.studocu.com/in/document/university-of-madras/bcom/business- communication/26134417
https://sist.sathyabama.ac.in/sist coursematerial/uploads/SBAA1101.pdf
https://gurukpo.com/Content/BBA/Business Communication.pdf




RKDF RKDF UNIVERSITY, BHOPAL

. Bachelor of Commerce
® Fifth Semester
Course Category Subject Subject Code
B.Com- DSE Income tax Law and BCOM-502/DSE-T
Computer Practices

Max.Marks:100
Total Credit: 6 (Internal:40+External:60)

Course Learning Outcomes:
After the successful completion of the course, the students shall be able to:

1. Understand the basic concepts in the law of Income Tax and determine the
Residential status of different persons

2. ldentify the five heads in which income is categorized and compute income under the provisions
various heads.

3. Understand clubbing procedures, aggregate income after set-off and carry forward of losses and

deduction allowed under the income tax act. and further to compute taxable income and tax liability
of individuals

4. Develop the ability to file online return.



Syllabus

Unit Topics No. of
Lectures

| General Introduction of Indian Income Tax Act. 1961: Brief History, Basic 10
Concepts, Income, Agriculture Income, Casual Income, Previous Year.
Assessment Year, Gross Total Income, Total Income, Person, Assesses,
Exempted Income. Residential Status and Tax Liability.
YRATT MR AT 1961 &1 AT uR=Y: Tféra sfaem, g Sraurumy,
3T, S 3T, HRAD 3T, Td I8, FR YR T, THd $d 31, FA 3™
T, BTl AR Gard 31, RO ®IF td #R aIld |

1 Income from Salary. 24
Income from house property.
ddT Y 3|
T Uil 9 3 |

] Income from Business and Profession. 22
Capital Gains
Income from other Sources.
AR UG U 3|
gelt a1y |
3= iyl 9 S|

v Set off and Carry forward of Losses, Deduction from Gross total Income, 22
Clubbing of Income, Computation of total Income and tax Liability of an
Individual.
BT &1 gfcl Ud S 3111 o ST, ohd ol S H ¥ B o aTell delfadt 31 &1
oI, afed 1 Hel 3 Ud DR IR bl UM

V Assessment Procedure. Tax deduction & Collection Number (TAN). Permanent 12

Account Number (PAN) Tax deduction at Source, (TDS) Advance Payment of
Tax, Income Tax Authorities, Appeal, Revision and Penalties, E-Fileing of
return.

IR uRo & FRf fAfY, HR FHKd T AU e, @i ke T, SeH /M R
HR FHeldl, B BT 3 YIaF, aeR TSR, did, =R 9 ofds, $-
HIERAT 3 e |

Keywords/Tags : Income Tax. Basic Concepts, Capital Gains, Set off. Carry forward. Assessment.
3R | TS SGYRUMY, GollTTd ey, 9 3% | 3T T | e |

Recommended Reference Books:

1. Systematic Approach to income tax, Ahuja Girish and Gupta Ravi Bhart law House, Delhi.

2. Students guide to income tax, Singhania vinod k. and Singhania monica, Taxmann publication pvt Itd,
New Delhi.

Suggestive digital platforms, web links:

1.https://Iwww.gacrkl.ac.in/studymaterial/gacr-ug-com-c6.pdf
2.https://www.icsi.edu/media/website/Tax Law and Practice Final PDF
3.https://sist.sathyabama.ac.in/sist coursematerial/uploads/SBAX1022.pdf

4. https://dor.gov.in/sites/default/files/TT%20Act%20%28English%29 0.pdf
5 . https://www.eshiksha.mp.gov.in



https://www.eshiksha.mp.gov.in/

Cma RKDF UNIVERSITY, BHOPAL

RIDK
e Bachelor of Commerce
B Fifth Semester
Course Category Subject Subject Code
B.Com- DSE Marketing Management BCOM-502/DSE-M
Computer

Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:

On successful completion of this course, the student will be able to:
1.To understand the role of marketing within society and within an economic system.
2.To learn the vital role of marketing within a firm and the necessary relationships between
marketing and the other functional areas of business.
3.To consider the various decision areas within marketing and the tools and methods used by
marketing managers for making decisions.
4.To learn key marketing principles and terminology. Because this is a survey course, there is an
emphasis on basic terminology and concepts.
5. To appreciate how a marketing perspective is important in your own personal and professional

development.



Syllabus

Unit

Topics

No. of
Lectures

Introduction:

Market and Marketing- Definition; Nature, scope and Importance of marketing,
Evolution of marketing concepts, A Vedic perspective of Marketing, Marketing
Environment, recent trends in Marketing in India. Holistic Marketing Orientation &
Customer Value

uReg

IR 3R fIuoE- Ry, fauoH &t ysfa, srias Sik dew@, fauue sauromsi &1
faemg, ﬁmww%@m&w fauue yaiarur, YR H fauuE | giferar v 1 95T
fquuE S{fYfa=y ud g g

18

Product Management-Types of Consumer and Industrial Product related decisions,
Product line , Product Mix, Product life cycle and New Product development ,
Branding labelling and Packaging Decisions. New Product Strategies, Concept of
Marketing-Mix, Market segmentation-concept, Importance and bases, Consumer
Behaviour- An Overview: Consumer buying process; Factors influencing consumer
buying decisions

3‘<q1'c:1;|a?4=r IUHIET 3R SNl Idel & USR , Iarg Jadht fofa, Iare argH, Iare fygor,
IdTE Sia g 3R U IaTe faem, sifET daferT iR i vk 78 Iare omifaar,
faqur-fyyor ) YR, IOR fAHTSH- AR, Agd 3R YR, IUHT TaER- Th
3B SUHIET WIS Ufehar, IuHET & 4 / TG

vy &Y gyIfad #1918 FRF |

18

Pricing — Price, Importance of Price, Objectives of Pricing, Factors affecting pricing
decisions, Approaches of pricing, various pricing methods; Pricing policies and
strategies, price sensitivity; Ethical issues concerning products and pricing decisions.

T FuRor - geu, 4o &1 78w, g RulRor & 3w, gea fuRor fofal &) guifad s ara
FRE, e FreRor & e, faftm geg fufRor faftat, ge R Hfoat sk orifot, gw
agT=RedT; Ide! 3R ged o fofal & efid Afde g8

18

Sales Promotion —Nature and importance of promotion , Promotion tools; advertising,
personal selling, public relation, promotion mix, Factors affecting promotion mix
decisions, The Marketing Communication, Integrated marketing, communications
process Advertising- Definition, Features, Importance, Functions of Advertising,
Channels of Distribution.

faen} Tad-aR @) Ui 3R Hew@, TR IUSHRT; fagTos, safdard faes, sHeiuds, TR s,
ge A forgor Fufal &1 gufad a3 ard HRe, fauTH TOR, Tehigd fquumE, TR ufear fagmE-
gfuTeT, faRIvdTy, #g@, fasa & &, od faaro &1

18

Trends in Marketing- Consumer protection and consumerism. Recent concepts: Green
Marketing , Viral Marketing, Customer Relationship Management (CRM), Digital
marketing global markets cause relating marketing ; Social Marketing; Other emerging
trends.

fquur # ygfat- IuHiedr TRemr 3R IUHIEATAIG | §Td & SGYRUMY: I AT T, arRa
IS, Ted Ty Tae (@rsmRen), fefed ardhfen 3fe SR SR Jafid A e
HTATRTS STRIGRUT; fuH § 3 4R ughual,

18

Keywords/Tags : Market, Marketing, Product, Pricing, Sales Promotion, Trends in Marketing

e, fAaum, Sare, e Ay, G q9de, Gue § e




Recommended Reference Books:

1. Marketing Management: Asian Perspective, Kotler, Philip; Keller, Lane; Koshy, and Jha, Pearson
Education. New Delhi

2. Marketing Management, Bose, B.S., Himalaya Publishing House Pvt.Ltd.Nagpur

3. Marketing Management, Saxena, Rajan, Tata McGraw Hill New Delhi.

4. Marketing Management, Pillai R.S.N. & Bagavathi, chand & Company Ltd New Delhi

Suggestive digital platforms, web links:
1.https://ipsedu.in/downloads/MBABooks/principles-of-marketing-philip-kotler.pdf Publications Agra
2. http://www.ddegjust.ac.in/studymaterial/pgdapr/pgdapr-105.pdf

3. https://hi.wikipedia.org/wiki/%E0%A4%B5%EQ0%A4%BF%EQ%AA%AAKEOBAL%AIHEO%AL%AS

4. https://www.slideshare.net/ali.jibran/principles-of-marketingl

5. https://www.researchgate.net/publication/311810037 Principles of Marketing

6.https://www.eshiksha.mp.gov.in



RKDF UNIVERSITY, BHOPAL

RKDF
Bachelor of Commerce
® Fifth Semester
Course Category Subject Subject Code
B.Com- DSE Financial Management | 5o\ 1 500/DSE-F
Computer
Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:
On successful completion of this course, the student will be able to:

1.The course aims at developing the knowledge of business finance and financial management decision.
2. After Completion of this course the student would be able to explain the financial concepts used in
making financial management decision

3. Use effective communication skills to promote respect and relationship for financial deals

4. Utilize information by applying a variety of business and industry software and hardware to major
financial function

5. Demonstrate a basic understanding of financial management



Syllabus

Unit

Topics

No. of
Lectures

Financial Management: Concepts, scope, function and importance financial
goal, profit vs. Wealth maximization, financial functions-Investment, financing
and dividend decision, financial planning

faita Uit 3@URUI, &1, B Td Hed faxilg @ed, e S Jegfe
SfferemaeieRur, faxia srd-fafa, faxia g amvier fFHofhs, fada e |

18

Capital structure: meaning and determinants, operating and financial Leverage,
Their measured, Effect on profit, analyzing alternate, financial plans, Operating
financial and combined leverage.

gl e - o wd fReRe dw, uivare g fadia Sdide, S9! 319, a0 U1,
e facia Arsrel o1 fazawur, ufereH fa<ha Td Tged I9as |

18

Decisions on Investment Proposals: Nature of investment decisions, investment
evaluation criteria, payback period, net present value, internal rate of return,
profitability index, NPV and IRR comparison

faf T gRaral W fAofgs- fafam fFofal &t vesfa, faf e geaied ameus, 0-a&%
RIS, Y& 00 He™, SHTARS TN &R, AHEIHT FaRIid, Y& aadH Jed d
SHIdRD T & b o |

18

Cost of capital: significance of cost, cost of capital, Calculation cost of debt,
Preference shares, equity capital, retained earnings, Weighted Average. cost of
capital. Dividend Policies, forms of dividends, stability in dividends, determinants
of dividends, issues in dividend Policies, Waltor's Model. Gordan's Model. MM
Hypothesis

Joft &1 ARTd - Gl &1 AT BT Hgqd, SBU1 AT &1 0T, YaTfISR 3721, T Jof,
Ufe 3rot, W SiTd ol &1 arTd, A4 ifaar, arviR & TeR, A § Ria
Td AU & FRuRe dw, amuiRn ifaan e & areer Afed, e died, T.Us.
GReb |

18

Management of working capital: Nature, types and importance of working
capital. Operating cycle and factors, determining working capital requirement,
Management of working capital, Management of Cash Management of
receivables, Management of Inventory

SIS Goll BT TeY- BT Goll &1 Uhid, UHR Td Ae@, TR 9 d Hraid
gl &1 STaRAHIST B YT HR- aTdl dcd, HIARNS Gonl BT U§e, I s BT Tae,
YT T Uee, Ty T Uae|

18

Keywords/Tags : Financial Management, Capital structure, Investment proposals, Cost of capital,
Working capital.
farita geie, doit T, o, golt &1 arra




Recommended Reference Books:

1. Financial Management Principles and Practice, Reddy, G.S, Himalya Publication's Nagpur

2. Financial Management , Khan M.Y & Jain P.K., McGraw Hill New Delhi

3. Financial Management, Pandey 1.M., ikas Publishing house, New Delhi

4. Financial Management, Theory and Practice, Prasanna Chandra, McGraw Hill New Delhi
5. Fundamentals of Financial Management, Eugene F. Brigham/Joel F. Houston, Cengage India Private
Limited

6. Financial Management, Dr. S.P. Gupta, Sahitya Bhawan Publications

7. Tl geiy, $dl 9 IUTAT, e Y- 3R

8. faxiy wely, YRe, Ael=, IAYHIG TS T HuTd

9. fa<ita geiy, S T o, Tl IR sfapret HidTe

Suggestive digital platforms, web links:

https://www.eshiksha.mp.gov.in

https://www.iare.ac.in/sites/default/files/lecture notes/IARE FM Lecture%20 Notes 2-converted.pdf

https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Financial Management.pdf

http://sdeuoc.ac.in/sites/default/files/sde videos/Study material financial mgmnt.pdf

https://www.icsi.edu/media/webmodules/Financial%20and%20Strategic%20Management.pdf

https://vou.ac.in/slm/mba/MBA-202-Financial%20Management pdf



https://www.eshiksha.mp.gov.in/
https://www.iare.ac.in/sites/default/files/lecture
https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/Financial
http://sdeuoc.ac.in/sites/default/files/sde_videos/Study_material
https://www.icsi.edu/media/webmodules/Financial%20and%20Strategic%20Management.pdf
https://vou.ac.in/slm/mba/MBA-202-Financial%20Management

RKDF RKDF UNIVERSITY, BHOPAL

. Bachelor of Commerce
® Fifth Semester
Course Category Subject Subject Code
B.Com- SEC Internet and Its Applications BCC-503
Computer
Max.Marks:100
Total Credit: 4 (Internal:40+External:60)

Course Learning Outcomes:

1.Understand the features and applications of Internet.

2.To Trouble shoot day to day problems with Internet.

3. To understand basics of networking and web designing to use internet effectively for official and
domestic applications

4.To structure a web page and its content

5. To buid E-Commerce websites



Syllabus

Unit

Topics No. of
Lectures

Evolution of Internet, TCP/IP: addressing and routing. Internet applications: FTP,
Telnet, Email, Chat. World Wide Web: HTTP protocol. Internet Concept of Internet
Applications of Internet Connecting to the Internet Troubleshooting Communication
using the Internet Concept of Internet; Applications of Internet, Understanding of
Internet of things; connecting to internet; What is ISP; Knowing the Internet; Basics 12
of internet connectivity related troubleshooting.

Basics of Computer networks; LAN, WAN; Network Models: Client/ server network
and Peer-to-peer network, OSI, TCP/IP, layers and functionalities.

Transmission Media: Introduction, Guided Media: Twisted pair, Coaxial cable,
Optical fiber. Unguided media: Microwave, Radio frequency propagation, Satellite. 12
LAN Topologies: Ring, bus, star, mesh and tree topologies.

Network devices :NIC, repeaters ,hub, bridge,, switch, gateway and router.

Introduction Objectives World Wide Web (WWW) Web Browsing Softwares Popular
Web Browsing Softwares Search Engines Popular Search Engines Search for content
Accessing Web Browser Using Favorites Folder Downloading Web Pages Printing
Web Pages Understanding URL Surfing the web Using e-governance website.

Basics of E-mail What is an Electronic Mail Email Addressing Using E-mails
Opening Email account Mailbox: Inbox and Outbox Creating and Sending a new E-
mail Replying to an E-mail message Forwarding an E-mail message Sorting and
Searching emails Document collaboration Instant Messaging and Collaboration Using 12
Instant messaging Instant messaging providers.

HTMLS5 syntax, validation, elements, variety of input elements and attributes, Forms
and Form widgets/elements (menus, sliders, etc.), tables, images, hyperlinks, directory
navigation notation, div and span elements. 12
HTML5 semantic elements like headers. Browser variations. Use of AFS environment
and Secure Shell.Use of high-level HTML editors like Expression Web for
implementation and self-instruction

PHP for server-side scripting and database interaction, syntax, interaction with HTML
Forms, scripts as intermediaries to background databases. Design and implementation
of programmer defined functions. Embedded SQL queries, use in 3-tier applications, 12
diagnosing errors, syntax checking tools, debugging. PHP versus MySQL versus
HTML errors in PHP scripts. HTML wrappers for database content. Miscellaneous
other PHP features.

Brief introduction to HTTP, domain names, ports, TCP connections, connecting to a
remote host in telnet, UNIX terminal window and commands, GET and POST
commands, HTTP message headers and message bodies, understanding the usefulness
of HTTP headers.

Recommended Reference Books:

1. Andrew S. Tanenbaum, David J. Wetherall Computer Networks (5th Edition),PHI, 2010

2. B. A. Forouzan, Data Communication and Networking, TMH,2003.

3. D.R. Brooks, An Introduction to HTML and Javascript for Scientists and Engineers,
Springer

4. HTML A Beginner's Guide, Tata McGraw-Hill Education, 2009.

5. T U fg=al UY SPHIGH! B Txdd |

Suggestive digital platforms, web links:

https://www.javatpoint.com/internet

https://www.tutorialspoint.com/basics of computer science/basics of compute r science internet.htm
https://www.tutorialspoint.com/html5/index.htm

https://www.tutorialspoint.com/http/index.htm



https://www.javatpoint.com/internet
https://www.tutorialspoint.com/basics_of_computer_science/basics_of_compute
https://www.tutorialspoint.com/html5/index.htm
https://www.tutorialspoint.com/http/index.htm

RKDF RKDF UNIVERSITY, BHOPAL

Bachelor of Commerce

(Computer)
Fifth Semester

UNIVERSITY

Course Category Subject Subject Code

B.Com- Field Projects / Field Project/Internshi BCOM-504
Computer Internship/Apprenticeship ! P

Total Credit: 6 Max.Marks:100




